
Fundraising Ideas Committee

2nd Initiative

Acquiring Sponsorships Presented by: Wesley Nelson

Based on the continued efforts of the Fundraising Ideas Committee to share information and 
strengthen the fundraising initiatives of ALL Courts within the ICS, we now turn our focus to the topic of 
acquiring sponsorships.  

Sponsorships can be an excellent means to bring in revenue which can take the pressure off 
membership, donations and sales ðand if done properly ðcan also help to market your group to a 
wider audience. Sponsorships are not meant to replace typical fundraising efforts, but more so to add 
additional revenue.  They also help to build strong connections between Courts and their local business 
community that can result in long -lasting philanthropic partnerships.

Acknowledging that various Courts within the ICS are registered as different entities according to their 
governmentsõ guidelines, we encourage Courts to consider the act of acquiring sponsorships as a 
business transaction.  It is extremely common practice for sponsorships to be given in òtradeó for 
advertising and other such opportunities which are particularly beneficial and appealing to local and 
national businesses.

Phase One of this Initiative consisted of submitting a fact finding survey to members of Parliament to 
obtain data on the ICSõs current use and knowledge of sponsorships.  Out of the 66 courts currently 
listed on the ICS website, the committee received only 9 responses.  I would like to personally thank 
those courts for their support and participation.

Reno
Denver
Nebraska
Modesto
Edmonton

Minnesota
Connecticut
New York
Kentucky

This disappointing statistic of 9 out of 66 courts only becomes even more so when we observe the 
commonly held standard of an average return on a sponsorship campaign being only 10%.  This brings 
to light an issue that directly correlates to the success rate of acquiring sponsorships.  This process takes 
long term planning, dedication, and diligence to be successful.  Establishing a strong sponsorship 
program does not happen over night.  To accomplish this is will take much more time than is required 
to answer a ten question survey.  However if properly executed, forming a sponsorship program within 
your court will be a daunting yet extremely rewarding process.

Respectfully submitted,

Wesley Nelson
H.I.M. Emperor 28 of Kentucky
Vice -President, Board of Directors
Honorable Member of Her Majesty's Parliament
Co -Chair, Fundraising Ideas Committee
Imperial Court of Kentucky
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ÅThe following materials have been provided to utilize as informational references and suggestions.  
Information and materials have been gathered from various non -profit organizations outside of the ICS for 
the purposes of broadening the educational scope of this packet.  The Fundraising Ideas Committee 
does not specifically endorse any of the given methods as being absolute or suited to every court.  These 
are merely tools to begin building new programs or strengthening those already in place.

ÅITEM ONE:  Sponsorship: How to get it and how to keep it
(provided by the Grower Group Alliance)

ÅITEM TWO:  Sample Sponsorship Proposal Packets
(provided by The Imperial Court of Kentucky and Lexington Fairness)

ÅITEM THREE:Sample Sponsorship Request Letters
(provided by AIDS Volunteers of Lexington, Lexington Fairness, The Lexington Philharmonic, 
and the KCTCS Foundation, Inc)

ÅITEM FOUR:Sample Sponsor Benefits Lists
(provided by The Imperial Court of Kentucky, The Lexington Philharmonic and The Woodford 
Humane Society)

ÅITEM FIVE: Sample Sponsorship Agreement Forms
(provided by The Woodford Humane Society, Transylvania University, Lexington Fairness, 
and the KCTCS Foundation, Inc)
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ITEM ONE:

SPONSORSHIPS: HOW TO GET IT AND HOW TO KEEP IT



SPONSORSHIPS: 

HOW TO GET IT AND HOW TO KEEP IT

Sponsorship can be a good, strong source of revenue for community groups for events and 
ongoing activities. 

The mistake many community groups make is that they say sponsorship but what they really mean is 
donation. A sponsorship is a business transaction where you are essentially offering or exchanging 
some rights and associations in return for money or in -kind goods and services. Itõs about getting the 
money and ensuring everything that you promised does indeed happen and that your sponsor is so 
happy that they canõt wait to sign up again next year! 

Concentrate on whatõs in it for the company or the sponsor and NOT simply on what the benefit will 
be to your group. They are making a business decision so you have to build a case to support the 
sponsorship not only being good for the wider community but good for their business. 

Good sponsorships can be fantastic because they bring revenue in that can take the pressure off 
membership, donations and sales ðand if done properly ðcan also help to market your group to a 
wider audience. They also help to build strong connections between the group and the business 
community that can result in a long -lasting partnership that extends to many other areas and 
activities of your group. 

Doõs 

ÅSponsorships should be used to enhance your groupõs operations and activities. 

ÅSponsorships must be consistent with the generally accepted values, purposes and goals of your 
group and members. 

ÅSponsorship agreements should only be negotiated with organizations whose public image, 
products or services are consistent with ethos and values of your group. 

ÅAll sponsorship agreements should be reached through negotiation. The agreement must specify 
the roles and responsibilities of individual parties. This includes your members and the nature and 
level of acknowledgment to be given to the sponsor. 

ÅSponsorships and promotions should be compatible with acceptable social practice. 

ÅShow passion! 

Donõts 

ÅSponsorship should not displace existing or future funding arrangements on which your group 
depends. 

ÅAll sponsorships must be fairly discussed, voted on and ratified by a majority of your membership. 

ÅParticipation in sponsorships should not generate undue pressure on your group and members. 

ÅParticipation in sponsorships should not interfere with your groupõs ability to acquire any particular 

product or service. 

ÅParticipation in sponsorships should not impose you, your members or your group to adopt 
particular beliefs, attitudes or courses of action outside your existing charter. 



ÅSponsorships and promotions should not involve endorsement of products or services by you, your 
members or your group unless so agreed by all parties. 

ÅAcceptance of a sponsorship should not be as condition of an individual memberõs participation in 
the sponsored activities. 

What form can sponsorship take? 

Å Cash 

Å In-kind 

Å Promotional support 

Å Product -based 

Sponsorship is provided for the following reasons: 

ÅTo increase community recognition of the sponsorsõ presence 

ÅTo increase the organization's profile in an area 

ÅTo return loyal support from a community 

ÅAs a team building exercise 

ÅTo support a marketing campaign 

Some tips in trying to secure sponsorship for your community organization: 

ÅIdentify all the possible assets and goods (signage, naming rights for events, programs, awards, 
uniforms, buildings, rooms, people etc) that you have available for sponsorship. What kind of 
activities or components can be separated and marketed to sponsors. For example: 

ÅA group ôpartnerõ ðpotentially linked with all activities 

ÅAn event or activity name ðor naming rights 

ÅKey functions within the event 

ÅKey items within the event (for example, speakers, proceedings, morning tea, satchels) 

ÅDisplay space 

ÅList all the benefits that you are offering a potential sponsor. What exactly will they get for their 
money? How will it be delivered? 

ÅExplain the potential for sponsors of taking up those opportunities ðhow big is their audience? How 
will you help to promote their business or product? 

ÅExplain why they should partner your organization and another group ðwhat is it that makes both 
your group and the sponsorship opportunity unique? 

ÅEmphasize how your group has the professionalism to fulfill your end of the deal. 

The Starting Point 

ÅWork at least six months ahead. Budget time varies from company to company. The simple rule is 
itõs never to early to start on sponsorship 

ÅFind out what kind of financial year your target organization uses 

ÅDefine what the group has to offer (whatõs in it for the sponsor?) 

ÅCreate a hit list 

ÅTalk to other groups who are seeking sponsorship - coordinate the approach 

ÅResearch potential sponsors. Fully understand the product/service of the company you are 
targeting 

ÅInformal groundwork beforehand ðso the pitch when it arrives is not unexpected 

ÅEmail your pitch (it will need to be circulated in most cases) 



ÅAdvise that a hard copy is in the mail ðand ensure it is 
ÅPhone for an appointment to discuss it within three working days of the email 
ÅRing early in the morning to follow -up. Expect to chase them for at least a week before contact is 
made. 

The Sponsorship Proposal 

ÅKeep it simple and concise 
ÅFocus on your groups objectives. 
ÅA guide to your proposal: 

ÅAn overview 
ÅThe group or event 
ÅTarget audience. Clearly identify the opportunity, the demographics of your groupõs 
members. 
ÅMarketing plan 
ÅDescription - how the event will fit into the sponsorõs marketing plan 
ÅList of benefits (value and time period). Clearly identify the benefits ðand make sure they are 
tangible and attractive 

ÅExplain why you have singled out that company as a candidate for the position you are pitching 
(thus, show some knowledge of and empathy for the company, their products and their target 
audience) 
ÅDepending on the circumstances and the nature of the company being pitched, it may be useful 
to include the level of business your members do with that company or better still, expand on the 
potential new business the opportunity represents to that company. 

Sponsorship Agreement 

ÅDraw up a sponsorship agreement setting out exactly: 
ÅWho the agreement is with 
ÅWho the contact people in each organization will be 
ÅWhat is required of both the sponsor and the group and when it is required 
ÅHow long the sponsorship goes for (does it just cover an event, run for a year etc?) 
ÅHow any logo or branding can be used by either the company or the group 
ÅWhether approval is needed for any media release, advertisement or use of images/logos etc 
ÅHow any disputes will be settled 
ÅBe generous when it comes to thanking and acknowledging your sponsors on stage, in newsletters, 
in programs, in speeches etc 
ÅInvite and include them in other activities not necessarily associated with their sponsorship 

Servicing the Sponsor 

ÅIf you are meeting your partnerõs requirements /and expectations then they will probably keep 
sponsoring you, but make sure you know what these expectations and requirements are 
ÅEngage with your partner on a regular basis 
ÅRegular contact and updates 

ÅInvolve the sponsor at event/s 
ÅAchieve benefits, report them clearly and provide feedback 
ÅManage the relationship so that they will sponsor your group or event again 
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ITEM TWO:

SAMPLE SPONSORSHIP PROPOSAL PACKETS
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